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Steven Kilcrease works hard to balance 
life as a full-time farmer while also being 
the head football coach at Ariton School. 
See story, Page 6.
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Facing adversity
David Bailey, General Manager

I would like to take some time this month 
to talk about adversity, which is a part of 
everyone’s life. How we choose to deal with it 
can define us. I like to think I have been able 
to lean on my character and my faith to help 
get me through when I have faced adversity.

As is so often the case, we can look to the 
Bible for prime examples of how we should 
face the adversity that comes our way. We are 
told that the Apostle Paul carried a “thorn in 
the flesh,” even though we don’t know what 
the thorn was. He prayed to God to remove 
it, but he carried it anyway, knowing God’s 
grace was sufficient for him. In doing so, he 
became one of the Bible’s great writers.

As I explained to many of you at our 
annual meeting, the electric industry faces 
adverse times of its own. One example is 
the closure of the Charles R. Lowman Power 
Plant that had operated for over 49 years. 
With the regulations placed on our industry, 
the Lowman plant is no longer cost-effective. 
The decision was made to convert it from 
coal to natural gas. I likened that change to 
our own cooperative’s decision to begin con-
struction on a new building: It will be incon-
venient at times, but it is ultimately a neces-
sary change.

At the meeting, I showed members our 
current energy profile, one that relies greatly 
on coal-fired generation, versus our future 
energy profile, which places more reliance on 
natural gas. 

One shorthand way to put it is that we have 
a lot of our eggs in the same basket. This may 
not be the best approach, but in the energy 
business it’s sometimes the only approach. In 
the future, we may see a greater contribution 
from resources like solar power and nuclear 
energy, but these could take years or even 
decades to make a real impact.

Having so much dependence on a single 
energy source could lead to further adver-
sity down the line. You’ve probably heard 
a lot about opposition to fracking, a way of 
extracting natural gas. I haven’t seen any 
proof that fracking is dangerous to the envi-
ronment, and yet there are people who would 
have us do away with it.

What they don’t say is that if fracking is not 
an option, we will face even more adversity. 
By limiting us to more expensive processes 
for extracting natural gas, the cost of your 
power will increase. As an electric distribu-
tion cooperative, the only means we have to 
recuperate those additional costs will be to 
raise electric rates. But that won’t be some-
thing that happens just here at our utility. The 
same will be true for utilities across the coun-
try that depend on natural gas in their energy 
portfolio. 

The good news is that we can prevent this 
by being good stewards of our earth. No one 
is more conscious of preserving our rich 
environment than I am. We are told in Scrip-
ture that God provided the earth to us and 
gave us the authority to subdue it — not to 
abuse it, but to use it. We have many renew-
able resources that we can take advantage of, 
but we must also be practical.

I would like to close by acknowledging 
that no one wants adversity in their life, but 
it comes to all of us anyway. I hope and pray 
that when adversity comes your way you have 
something you can lean on, as I rely on my 
character and faith, to bring you through 
those difficult times. There’s a great quote 
from Winston Churchill: “If you’re going 
through hell, keep going.” If we must face 
adversity as a utility, then we will all work 
together to overcome anything that impacts 
our members. 

Ben Fox
District 4
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Contact Information

Mailing address
P.O. Box 449
Troy, AL 36081

Phone
334-566-2060
800-556-2060

Website
www.southaec.com

Find us here:

T f
Payment Options

SAEC App 
Available from the App Store and  
Google Play

BY MAIL
P.O. Box 449
Troy, AL 36081

WEBSITE
www.southaec.com

PHONE PAYMENTS
877-566-0611, credit cards accepted

NIGHT DEPOSITORY
Available at our Highway 231 office, 
day or night

PAYMENT POINTS
Regions Bank - Troy branch
Troy Bank and Trust - all branch locations
1st National Bank of Brundidge and Troy
First Citizens - Luverne branch
Banks Buy Rite - Banks
Country 1 Stop - Honoraville

IN PERSON
13192 U.S. 231, Troy, AL 36081
Office Hours: Monday-Friday, 
8 a.m.-5 p.m.

Questions?

For questions concerning Capital Credits, 
contact: capital.credits@southaec.com

For questions concerning Billing, contact:
billing@southaec.com

For questions concerning Construction, 
contact: construction@southaec.com

Today’s farmers face a variety of challenges, 
but a new group is working to make sure 
reaching retailers and customers isn’t one of 
them. Sweet Grown Alabama is a nonprofit 
foundation formed with the goal of helping 
farmers across the state to better identify their 
products for local shoppers.

“The idea behind the program is that farm-
ers can join to receive a license to use the 
Sweet Grown Alabama logo on their prod-
ucts to show that they are grown here in the 
state,” says Sweet Grown Alabama Director 
Ellie Watson. “Then consumers will be able to 
easily identify products grown in Alabama by 
looking for that logo at the farmers market or 
grocery store.”

Sweet Grown Alabama was born out of a 
partnership between the Alabama Farmers 
Federation and the Alabama Department of 
Agriculture and Industries. While the concept 
is new for Alabama, it has been put to the test 
in other states, and the outcome is promising.

“We believe from looking at data from other 
states that consumers will purchase a local 
product over organic, non-GMO or any of 
the buzzword marketing trends we see today,” 
Watson says. “That means grocery stores will 
pay farmers a little more for product grown 
in Alabama, and the farmer’s bottom line will 
increase.”

Sweet Grown Alabama is also building an 
online database that will serve as a one-stop 
reference for anyone looking to buy from local 
farmers. Launching this spring, the database 
will be available to both consumers and retail-
ers who want to know what their area farm-
ers are growing and where they can purchase 
their produce.

“Our hope is that Sweet Grown Alabama 
can fill a gap that’s been missing in Alabama 
agriculture,” Watson says. “We want to be 
the unifying voice to promote all of the agri-
cultural products across the state. We’re not 
looking at one growing method over another 
or one commodity over another. We’re about 
supporting all the things that are grown from 
the rich soil here in Alabama.” 

Sweet Grown Alabama puts 
the spotlight on local farmers
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In 2013, Steven Kilcrease had a decision to make. 
After 18 years of teaching and coaching at high 
schools across the state, he and his family found 
themselves ready to return home to South Alabama. 
But, there was a problem. No teaching positions 
were open.

“I was trying to figure out how to get them back 
home,” Kilcrease says. “I prayed about it. I asked, 
‘Please open some doors for me, whether it’s in sales 
or something farm-related.’”

As it turned out, farming was the answer. He had 
always loved the outdoors and visiting his grandpar-
ents’ farm during the summer as a kid. So Kilcrease 
asked his brother, who worked in the poultry busi-
ness, for some advice. Then, he bought four chicken 
houses from a local farmer entering the seminary.

“It was just meant to be. So I got out of coaching 
and teaching and started full time in the poultry 
business,” Kilcrease says.

While the start of his new career may have been 
serendipitous, learning his new business was any-
thing but. He was constantly on the phone with his 
brother to ask questions. “I didn’t know anything. 
I was afraid to even leave the chicken houses to go 
home at times,” he says. “There were nights I was 
there in my truck, scared to death, because I didn’t 
want anything to happen to those chickens over-
night.”

Back in the game
Soon after jumping into the poultry business, Kil-

crease purchased another four chicken houses, and 
he has even added some cows to the mix. While his 
kids prefer the cows, 10-year-old Tate and 13-year-
old Anna still help out with the chickens. So does 
Kilcrease’s wife, Ashley.

But the itch to coach never fully went away, and 
after a few years the need to be around other people 
pulled Kilcrease back onto the sideline.

“The biggest change was going from being around 
people my whole life, whether I was teaching or 
coaching, and then — boom! — you’re by yourself 
every day on the farm,” he says. “I always hoped 
to get back into coaching, and I just needed to be 
around people.”

It was an easy enough transition once Kilcrease 

Local farmer 
balances poultry 
and football

First-and-hen
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had his feet under him in the poultry 
business. After all, while he may have 
been a newcomer to farming, he had years 
of experience as a teacher and coach. He’d 
coached both football and girls basket-
ball at Pike Liberal Arts School, leading 
the football team to two state titles and 
the Lady Patriots to one. He also coached 
boys basketball and was an assistant foot-
ball coach at Lee-Scott Academy.

So when the opportunity came in 2016 
to become Ariton School’s head football 
coach, Kilcrease took it. He and his family 
were happy to return to the area they call 
home and were quickly welcomed into 
the Ariton community. 

“It’s a special place,” he says. “We’re a 
small school, but I have been blessed to 
have the opportunity to be around some 
great kids and work with some great 
administrators and assistant coaches.”

Kilcrease found out just how strong his 
new community was when he was diag-
nosed with stage III non-Hodgkin lym-
phoma in the lead-up to his first season in 
charge. The Friday after his first chemo-
therapy treatment in September 2016, he 
wasn’t feeling up to attending a planned 
pep rally at the school gym. But after 
some gentle nudging from his wife, he got 

dressed and accepted a ride to the school.
“I walked in and everyone had these 

lime green shirts that said ‘Praying for 
Coach K,’” he says. “I knew no one at that 
point, but that’s the kind of place Ariton 
is. It’s a great school and a great commu-
nity with very supportive people.”

The right way
Kilcrease was officially declared in 

remission in February 2017, with his final 

follow-up scan coming back clear in Janu-
ary of last year. While his farm still comes 
first, Kilcrease is once again at home on 
the sideline and has even picked up a 
couple of classes. Having led the Purple 
Cats to the third round of the football 
playoffs two years in a row, he is excited 
about their prospects for his fifth season 
in charge.

“It’s a small school. We don’t have the 
luxury of having 120 kids out here every 
year, but we have hard-working kids,” he 
says. “It’s sort of a puzzle getting players 
in the right position and seeing them 
grow with confidence. That’s the fun part.”

Just as important is helping those kids 
grow into the best versions of themselves. 
It was a promise Kilcrease made to Josh 
Herring, Ariton’s principal and former 
football coach, when he took the job, and 
it’s something he still takes pride in today.

“I just enjoy being around these kids, 
and I hope I can make a difference in 
their lives like they are in mine,” Kilcrease 
says. “Hopefully we’re helping these guys 
and girls to become better men and 
women, better spouses and better parents 
in the future, because that’s really what it’s 
all about.”

And the more he learns about the 
chicken business, the more Kilcrease is 
convinced that there are lessons his team 
can learn from the hard work it takes to 
run a farm.

“I think it all relates,” he says. “You 
have ups and downs on the field, you have 
good flocks and bad flocks on the farm. 
Life won’t be easy all the time, and that’s 
what we preach to our kids. You’ve just 
got to keep fighting and plugging away 
and doing things the right way. That’s all 
I know to do.” 

Kilcrease owns eight chicken houses and 
also has cows on his farm in Brundidge. 

Steven Kilcrease runs a poultry 
farm in Brundidge along with 
his son, Tate; wife, Ashley; and 
daughter, Anna. 
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Though winters in southern Alabama tend to be mild, some-
times extreme temperatures impact the area — leading to 
increased power usage for residents. 

The resulting increased energy consumption can add up 
quickly on a monthly bill, but South Alabama Electric Cooper-
ative members can reduce any surprises when they sign up for 
prepay billing. The pay-as-you-go program provides customers 
with power usage alerts that keep them regularly informed about 
their consumption habits and account balances, information that 
statistics indicate helps members reduce their overall usage.

Prepay acts similarly to how drivers fill their cars with gasoline. 
Members start with a minimum account balance of $50, which is 
then applied to their daily power usage. When the account runs 
low, they add more money to pay for more electrical usage — like 
putting more gas in a car.

Members can elect to receive daily account alerts via text 
or email, and the Prepay program will alert them when their 
account balances fall below $20.

If an account balance hits zero, the system will wait until 11 
a.m. the next day to disconnect the power. Since SAEC’s meters 
disconnect and reconnect automatically, members do not incur 
disconnect and reconnect fees.

In addition to helping those who desire to monitor their 
electric usage more closely, the prepay billing provides SAEC’s 
members with flexibility in how to pay their bills. It eliminates 
monthly bills, which may better serve customers who may want 
or need to cover their electric bills weekly or biweekly. 

Some members may even opt to purchase several months’ 
worth of power at one time.

Members can monitor their usage and balances through the 
SAEC Connect smartphone app or by visiting southaec.com. 
To sign up for prepay, call SAEC at 1-800-556-2060 or visit the 
SAEC office at 13192 U.S. Highway 231 in Troy. 

PREPAY SERVICE 
ELIMINATES SURPRISES

Prepay program benefits
• Eliminates deposits and monthly bills

• Customizes payment schedules

• Allows customers to buy electricity when 
convenient

• Helps customers monitor usage
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